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The Renaissance Plan: 11 Campaigns

Campaign One

Ject committee work from a horizontal or

Fhe City of Rochester’s Comprehensive Plan ("Rochester 2010: The Renaissance Plan™)
includes eleven “Renaissance Campaigns” which are summarized on the following pages.
These aissance  sub-thenies

(Responsibility, Opportunity and Community). The campaigns are the resule of a broad,

campaigns are grouped m terms of the plans three ren
inter-disciplinary analysis by the Mayors Stewardship Council and City Planning Staff of our
city’s ten “Neighbors Building Neighborhoods™ (INBN) sector action plans, as well as the
VISIONS, 1ssues, goals and strategies deve Joped within the eleven original subject committees

that were part of the plan development process. These subject committees included:

Cultural Resources, Economic Development, Education, Environmental
Management, Housing, Human Services, Land Use/Zoning, Parks/Recreation/
Open Space, Public Infrastructuare, Public Safety, and Transportation.

The eleven campaigns were developed by looking at the NBIN sector plans and the sub-
“rross-cutting” perspective rather than from a
more tradiaonal vertical or “silo” type perspective. This produced a sertes of important and
more fundamental concepts or relationships that evolved into the eleven specific cam-
paigns. These campmgns represent significant new directions and priorities that our city
will embrace as we move into the 21st century.

The following pages present what was adopted by City Council on April 13,1999, includ-
g a campaign name, a policy statement and specific goal statements. Additional illustra-
tive material for each campaign 15 included in the complete Comprehensive Plan docu-
ment. This material helps explan plan implementation and monitoring as well as some of
our city’s more spectfic land use, zoning or development mucs‘ and recommendations.
Supporting data that was developed as part of the onginal work of the
mittees 1s also provided 1n the complete plan document. The full plan document is avail-
able for review at all Ciey libraries or
www.ci.rochester.nvus/rochester?010. hem

eleven subject com-

cann be seen on the plan web site at

Involved Citizens

Policy:

It 1s the policy of our city to
engage the widest array of
our citizens in the safety,
upkeep and renewal of ocur
neighborhuvods and
cormminity, io provide
opportunities for citizens to
work together to plan for
their collective future and to
take actions o realize that
fucire, to celebrate the
positive aspects of
conununity life and to
suppurt citizens taking
responsibility for using these
oppurtunities 1o enhance
their cormnunity.

Goals:

(A) Crtizens, stitutions, businesses and government will demonstrate a sense of responst.
bility and accountabiliey through dherr individual acons and their relavionships with each

other and the commumty-at-laroe,

1 their neighborhoods, become actvely mvolved

Neigh bmhuods" (NBN) process tl rough plaming, implemen

bl

(13) Crazens will take responsibility fo

the "Newghbors Building

tatton and monicormng and join together through participation and conmmiment in
R

achieving the vision ul ochester 2010: The Renaissance Plan.

(C) Create an on-gomy conmmunity plannig and L‘ic\\flupnmn reviesy process that

actively mvolves our ciizens, anticipates enterging land use tends, appropriately weighs

and considers compertmnyg land use and developmient interests as well as local and regional

perspecrves, and results 1 fair and equitable decisions.

1

(1) Cinzens, busn msticutions and neighborhoods will be miormed and will ade-

quatelv Iisten o and commumcare with uuh other

1ENSEY,

b()t{l OPDOTTIITSS, IS5UeS { COI -

Cerns FICmy our Communicy,

(B Crozens, mstniurions and bus |

messes will be encouraged o partcipate 1 events, activ
1

ties, and celebranions that serve to “koe™ our conmmunity rogether and thar e focused

on the posiove
(F)'S

nies for ou

aspects of our conununm.

1 P\)H 1d U)Ul‘d]}

e pubhc meetings, discussions and other mtormarional oppurtu-
cinzens ian etficient and producove mamier thae provides eseneial, amely

mformaton ,md reaches the appropriace audience




Campaign Two

Educational Excellence

Policy:

It is the policy of our city to
support the highest quality
educational and job-training
opportunities for our
citizens on a life-long basis,
to promote and support our
public schools as a focal
point of neighborhood
activity and pride, and to
encourage our citizens to
take responsibility for using
these opportunities to
educate and prepare
themselves for work, careers
and responsible citizenship.

Campaign Three

Goals:

(A} Our educational system will provide every student with a safe, supportive and chal-
lenging educational experience and environment.

(B) Create an educational system that offers high performing neighborhood and magnet
schools of choice for all of our chuldren.,

(C) Encourage the emergence ot a highly-educated citizenry that has the necessary

knowledge, skills and aspirations to achieve a high quality of life.
(1) Schools will be the focal pomt of neighborhood activity and pride with appropriate
x

community uses and life-long learning, training and community outreach programs.

(E) Promote opportunities for an early start to education for our children through

\
preschool and other similar type programs.

(F) Promote a positive perception of our public educational institutions based on ade-
quate knowledge and communication about educational issues and successes,

() Create consensus-based comymunity standards for educational performance and out-

comes that equal or exceed regional averages and that mvolve students, teachers, adminis—
trators and parents in both development and accountability.

(H) Citizens, businesses and nstitutions will take ownership of and responsibility for our

community’s educational system.

(I) Retamn students mn our community after college graduadon both in terms of residents
attending local and out-of-area colleges and out-oftarea students attending local colleges.

oe
Qe

Health, Safety, and Responsibility

Policy:

it is the policy of cur city to
support our citizens and
families in leading healthy,
safe, productive and
self~determined lives. We
support our citizens taking
responsibility for helping to
improve the health, safety
and welfare of themselves
and those around them;
developing and maintaining
safe, clean, attractive
neighborhoods that are free
from public disorder and
nuisances; and, recognizing
and celebrating examples of
good citizenship and
personal responsibility.

Goals:

(A) Promote neighborhoods that are safe, clean and attractive, that minimize drug sales
and use, lortering, grafht, public drunkenness, property code violations, incidents of fires
and other negative quality of life 1ssues and that ultimately reduce the demand for public
satety services.

(B) Create the safest community in New York State in terms of our per capita rate of
crime, fires and accidents.

(C) Create a positive perception of our public safety institutions, our community’s safety,
security and qualiey of life, and create an adequate level of communication and knowl-
edge, among our citizens, about public safety issues and concerns facing our community.

(ID) Promote a reduction m the problems and impacts of homelessness, the abuse of
drugs and alcohol and unwanted teenage pregnancies through appropriate opportunities
to improve mdwidual health, safety and welfare.

(E) Ensure that our public safety system agencies and our citizens adequately listen to and
comniicate with each other about public safety problems and concerns and collabora-
tve effores.

(F) Promote a health and human services delivery system that is efficient, accessible,
meets the diverse needs of all of our citizens, 15 customer-friendly and is supportive of the
priorites of neighborhoods and families.

(G) Support a quality health care system that is atfordable to both employees and
emplovers, as well as the general public.




Campaign Four

Environmental Stewardship

Policy:

It is the policy of our city
to maintain and enhance,
through individual and
collective efforts of our
citizens, businesses and
governments, the overall
quality of our environmental
assets and resources (air,
land and water quality}),

our community’s three great
waterways (Lake Ontario,
the Genesee River and the
Frie Canal), our unique and
historic parks system, our
open space areas and urban
forest and our clean
neighborhood environments.

Campaign Five

Goals:

(A) Reduce the amounts of litter in our community and expand recycling and comp ost-
ing activities and efforts among our citizens and businesses.

(B) Reduce the amounts and toxicity of the various forms of pollution entering our
environment and the public health threats from all forms of environmental pollution and
contaminants.

(C) Encourage, undertake and review development and actvities i a way that protects
and sustains our varied ecosystems and neighborhood environments.

(1D} Create awareness, among our citizens, of the health dangers associated with exposure
to harmful materials.

(E) Preserve and enhance our waterways, parks, urban forest, recreation and open space
areas through a regional “no-net-loss” approach and maximized environmental benefits
derived from those resources and assets.

(F) Create an environmentally aware community that practices the values of environ-
mental stewardship and responsibility and communicates those values to future
generations.

(G) Support constituencies that promote recognition, preservation and enhancement of
our parks, recreation and open space system and other environmental assets.

(H) Reclaim designated “brownfields” and other contaminated Jand, facilities and water-
ways for useful, productive development.

Regional Partnerships

Policy:

It is the policy of our city to
promote the concept of
Rochester as the economic,
social, cultural, transportation
and institutional center of
our county and region. We
will seek out opportunities to
plan and communicate
effectively and work together
with other governments to
develop solutions to our
common problems, in a

way that recognizes a
collaborative neighborhood/
regional/global perspective
rather than a city/state/
nation perspective.

Goals:

(A) Encourage governmental agencies at the municipal, regional, state and federal
level to embrace our city’s comprehensive plan, respect its visions, policies and strate-
gies and consider them in their own planning, budgetary and land use
development/regulatory activities.

(B) Reduce the concentrations of poverty wherever they might exist.

(C) Support the development of a county and regional land use or development plan
that incorporates an appropriate role for our city in the “Community of Monroe

(DY Actively engage and support all Tevels of government, businesses and citizens and
existing regional planning agencies in regional collaboration, communication and
cooperation around critical issues and opportunities.

(E) Ensure improved inter-governmental cooperation and expansion of collaborative
efforts between appropriate public agencies at all levels of government, including but
not limited to economic development, transportation, housing, education and land
use. -

(F) Create a public infrastructure system that positively contributes to the physical,
social and economic development objectives of the Greater Rochester Community
and improves the quality of Iife for all of our cinizens.

(G) Support a collaborative approach by businesses, organizations and area govern-
ments to communicate positive images of our city and region to our cizens and

prospective visitors and residents.




Campaign Six Economic Vitality

Policy: Goals:

It is the policy of our city to  (A) Promote a business support environment that facilitates the expansion and retention
promote an environment in of existing businesses and the attraction and creation of new businesses with a special
which businesses can focus on the emerging high-technology industries.

develop and flourish; to
develop a diverse local
economy that supports

(B) Develop a business and financial environment that encourages businesses and individ -
nals to build on our rich entreprenecurial spirit.

quality jobs, produces new (C) Develop strong, economically viable and diverse neighborhood commercial areas that
product, service and help to provide entry-level jobs, high-quality goods and personal services to our citizens,
technology innovations and offer entrepreneurial opportumities and help increase our city’s economic development
high-quality business and and growth.

personal services; and to (D) Support a highly-skilled and highly-trained workforce that is capable of supporting a
create a highly skilled broad range of new and exIStng eniployment opportunities including those found in the
workforce that embraces many em;\,rgmg, high-tech, local industries.

creativity and our rich
entrepreneurial spirit. We
will also promote and
pursue the management of
our conununity identity as a
world-class city in which to (F) Encourage an integrated wansportation system that is safe, efficient, and meets the trans
do business, as well as a portation requirements of our businesses, industries and citizens.

highly desirable place to
live, work and visit.

(E) Promote the recognition, on the part of government, business, industry and employ-
ees locally, regionally, and nationally, that the Greater Rochester Community is a world
class community in many areas such as imaging and optical technologies and precision
manufacturing, and therefore a good place to locate as well as to stay.

(G Support and promote opportunities for shopping for residents and visitors at stores,
businesses and personal shops within our city.

(H) Promote a low-cost energy delivery system with sufficient reliability and capacity to
meet the current and future needs of our businesses and mdustries.

Campaign Seven  Quality Service

Policy: Goals:

It is the policy of our city (A) Balance our citizens’ needs for high quality services, programs, information and
to provide high-quality mirastructure with a long term understanding of their ability and willingness to pay
services, programs, for them.

information and infra- : . . - . -

© © L . (13) Deliver quality services, programs, information and infrastructure to all our
structure to our citizens in i
a way that is etficient,

affordable, accountable and

citizens m a tmely, efficient manner that responds to our citizens’ customer satisfac-
tion needs as determined by periodic sample surveys or questionnaires.

takes into account the (C) Develop and maintain a public utility system that provides safe, reliable and
diverse needs of our adequate public services to our citizens and to properties, in full compliance with
citizens, builds trust and federal and state regulations.

understanding, is based on (1) Maintamn city-owned buildings and facilities that are attractive in appearance,
communication, partnershlp

m good repair and comply with federal and state health, safery and accessibilivy
and collaboration, and, regulations.
where appropriate, reduces

demand for those services (E) Provide an advanced and coordinated commumications system that adapts to

by encouraging citizen emerging technologies and that serves the larger public interest.
self-sufficiency. (F) Provide a parks and recreation systent and program that meets our citizens’ needs

and demands and expands and saleguards our urban forest.

((5) Promote efficient and economic delivery of private utility services to businesses
and residents 1 our communicy.




Campaign Eight

Tourism Destination

Policy:

It is the policy of our city to
promote recognition of our
city and region as a tourism
destination that embraces a

broad range of “four-season”

tourist attractions centered
on our unique waterfront
resources, recognizing
especially the centrality of
the Genesee River to the life
of our community, along
with arts, cultural, sports and
entertainment facilities as
well as our reputation as a
supportive and innovative
community, in a way that
contributes to our
community’s local and
national image as well as its
economic vitality and
growth.

Campaign Nine

Goals:

(A) Encourage sporting events and venues, special festivals, events, celebrations and con-
ventions that help to bring visitors into our city and create an image and “sense of place
that is locally, regionally and nationally recognized.

(B) Encourage and help create appropriate private, market-driven investments in the local
tourism industry that result in additional revenue for businesses and the creation of new

jobs for local residents.

(C) Transform our extensive and unique waterfront resources, historic and cultural assets
into a regional tourism desunarion attraction that maximizes economic, environmental
and recreational benefits in a way that enhances the quality of life for city residents.

(D) To develop, protect and promote our parks, recreation and open space system as a
prime four season regional tourism attraction and asset that 1s complementary to our
diverse waterfront resources.

(E) Promote the creation of a diverse transportation systeny that connects our many
tourism attractions and resources and positively contributes to the physical, social and
economic well-being of our citizens, visitors and community.

(F) Develop diverse, unique tourism attractions that balance economic issues and impacts
with neighborhood preservation, enhancement and protection

(G) Capitalize on our many recreational, historic, civic and business assets as well as our
high quality of life to expand recognition of Rochester as a highly desirable tourism
destination and attractive place to live.

Healthy Urban Neighborhoods

Policy:

It is the policy of our city to
support unique, vital,
inter-connected urban
neighborhoods which
provide a variety of housing
choice, accessible goods and
services in a village-like
setting, pedestrian-friendly
environmments, appropriate
transit and parking facilities
and access to park,
recreation, environmental
and cultural amenities.

Goals:

(A) Create appropriate and affordable housing choices/opportunities for all citizens
through a housing system that promotes and supports new construction and rehabihtation
is responsive to market opportunities and encourages owner occupancy and aftordable
units for all ncomes.

(B) Teduce the impacts of the concentrations of poverty 1 our conununity by encourag-
ing economic diversity, appropriate neighborhood design and planning and expanded eco-
NOMIC OPPOrULILY.

(C) Encourage strong, stable, vital and healthy neighborhoods that retam their unique

characteristics, are supported by appropriate conumunity resources, services and amenities

in village-like settings with neighborhood commercial centers serving nearby residential
neighborhoods, provide essential goods and services and help create a high quality of life

for every citizen.

(D) Support programs, facihites and events i our neighborhoods and village centers
where citizens celebrate the positve aspects of city ving as well as communicate and col-
laborate on issues nportant to our comumumey’s future

() Ensure adequate parking resources or facihiies that balance the protection of neighbor-
hoods-and residences wich the need to sustain the econome viability and vitality of com-
mereial areas.

(F) Develop a pedestran curculation system that provides m

\

aximum accessibihiey to nearby
coods and services, our parks, recreation and open space areas and other community

foel

amenities.

(C3) Promote the creation of a safe, rehable and aesthetcally pleasing transportation system

that factlitates the movement of people and goods tlnouvhmm our conununity, and con-

nects nmg]ﬂxn'hoods while encouraging alternatives to automobile tansportation

(F) Support a land use development pattern in our city that balances reasonable property
use rights with our community’s c,\'pccmmun of protection from neganve nmpacts generat-

ed by nearby uses or activities.




Campaign Ten

Center City

Policy:

It is the policy of our city
to pursue recognition and
development of our
downtown as the region’s
“Center City” to include an
exciting mix of housing,
specialty retail and services,
restaurants, arts and cultural
venues, entertainment and
“nightlife.” We will also
encourage the marketing
and promotion, both
regionally and nationally, of
our “Center City” as the
economic and cultural core
of our region and its
recognition by both citizens
and visitors as being safe,
vital and exciting.

Campaign Eleven

Goals:

(A) Reduce the office and commercial (retail) vacancy rate within our “Center Cuy ™
through ;1pproprmw actions that include the attraction oi new tenants as well as the

removal or conversion of unneeded space.

(B) Ucwdop unique festivals, events, celebrations and venues within our “Center
City” that help create and enhance its ide ntity, draw businesses, residents and visitors
and provide a strong “sense of place™ and ide ntity for our community.

“Center City” (central
business district and surrounding areas) that functdons as the re cgion’s 24-hour activity
the cultural, mightlife, business, arts

(C) Encourage the development of an econ womically viable
center and 15 a safe and attractive environment for
and cntermmmcnt center of our region.

(D) Increase the number of people living in our “Center Ciey” through affordable as
well as market-rate housing development.

(E) Create a strong, competitive and marketable identity for our “Center City” that i
locally, regionally and nationally recognized.

(F) Create

will be perceived, identified and markered as the region’s “Center City”

a new funcconal boundary for what is now known as “downtown’ that

() Create physical connections and design relationships within our “Center Cit

that reduce the barrier represented by thc Inner Loop and connect sur oundmw areas,
neighborhoods and districts including the retail/office core, the festival riverfront areas
the High Falls entertainment district, the Erie Harbor on the Genesee waterfront, thc
West End and Susan B. Anthony District and the Fast End and South Wedge areas

(F) Create a strong visual and aesthetic image for our “Center City” through articu-

lated urban design and unique and i inspiring architectural form.

Arts and Culture

Policy:

It 1s the policy of our city to
support and promote arts
and cultaral events, acrivities
and institutions in a way
that establishes our city as a
“world-class™ culrural
center, contributes to our
comymumity’s life, vitality
and growth and promotes
citizent and business
partnerships in using those
resources to create
economic developrment

and community pride.

Goals:

(A) Unlize our ares and culeural heritage and current assess as an economic develop-

ment ol to create growth opporunities and a sense of conmumuniry spiric and pride
(B) Deveiop new and/or expanded venues for ares and cuicaral facihties, entercam-

ment and acuviaes throughout our city, including our diverse residendal neighbor-

hoods.
(Cy Promore our comimunicy as the center ror arss and culoural ACOVITY I OUr region.

(1D} Encourage ciazens to acuvely support and partcipate i our diverse ares and cul

ilds and strenwvrhens

tural activiaes, m a way that encour rages more meeracuons and bu o

our CUIIHH’\,HIIDZ

(B) Encourage our arts and culoural instrucons to be partiers with each otner 1 the

.

went and enhancement ot our city becoming the regic

grons arws and cultural

developn

cCener.

(F) Promote, enhance and protect our ciey’s historic, cultural and educanonal resources

A unique assers that contibute to our ciry’s viality and “sense of place
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